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Abstract

This community service program aims to enhance creativity and awareness of wise
and productive social media use among Generation Z students at SMK Islam Said
Na'um. The main issue addressed is the predominantly consumptive use of social
media, which has not been optimally utilized as a tool for creativity development and
entrepreneurship. The program employed a participatory counseling approach based
on experiential learning, combining interactive lectures, hands-on workshops, and
group discussions. A total of 27 students were selected using purposive sampling,
considering their active engagement with social media platforms. The results indicate
that interactive learning methods increased student participation, digital literacy
awareness, and understanding of social media utilization for creative purposes and
digital marketing. However, limitations in resources and the absence of a structured
evaluation system constrained the assessment of long-term program impact. Overall,
this program demonstrates positive outcomes in fostering creativity, entrepreneurial
mindset, and productive social media usage among vocational high school students.
Keywords: community service, Generation Z, social media, creativity,
entrepreneurship

INTRODUCTION

The development of digital technology has made social media a vital part
of people's lives, especially among Generation Z. Social media serves not only as
a means of communication and information exchange, but also as a space for self-
expression, identity formation, and creativity development. Platforms such as
Instagram, TikTok, and YouTube enable users to create and disseminate various
forms of digital content that have the potential to provide social and economic
value (Kaplan & Haenlein, 2010; Hidalgo et al., 2020).

Creativity is an individual's ability to produce ideas or works that are novel,
valuable, and relevant to a social context (Runco & Jaeger, 2012). In the digital era,
creativity is increasingly developing along with easy access to technology and
social media. Social media provides spaces for collaboration, social feedback, and
opportunities for recognition that can stimulate the creative process of users,
especially the younger generation with high levels of technological literacy
(Hidalgo et al., 2020).

However, using social media without adequate digital literacy can lead to
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various problems, such as the spread of disinformation, cyberbullying, social
media addiction, and psychological distress. The Pew Research Center (2022)
reported that most teenagers have experienced emotional distress due to their
social media activities. This demonstrates that social media has two sides: a means
of developing creativity and a source of risks that must be managed wisely.

Previous studies have generally examined social media from a user
behavior perspective through surveys or observational approaches. Unlike these
approaches, this community service activity is designed as an educational
intervention through a structured outreach program. This program not only
identifies the potential of social media as a means of developing creativity but also
provides education and direct guidance to Generation Z on how to use social
media creatively, productively, and responsibly.

Furthermore, this outreach program emphasizes the importance of digital
literacy, particularly the ability to evaluate information obtained from social
media. Digital literacy encompasses not only technical skills but also critical,
creative, and ethical thinking skills when consuming and producing digital
content (UNESCO, 2021). In the context of the creative economy, the use of social
media supported by digital literacy can open up entrepreneurial opportunities
and develop the potential of the younger generation (Florida et al., 2017).

This community service activity was carried out at Said Na'um Islamic
Vocational School targeting Generation Z students. The purpose of this activity is
to increase students' understanding of the potential of social media as a means of
developing creativity, provide practical skills in creating creative content, foster a
productive mindset in using social media, and encourage students to utilize their
creativity in facing opportunities in the digital era.

RESEARCH METHODS

This community service activity used a participatory outreach design with
an experiential learning approach. This approach emphasizes active participant
involvement through hands-on experience, ensuring that learning is not only
theoretical but also practical (Kolb, 2015). The method used was a combination of
interactive lectures, practical workshops, and group discussions, which have
proven effective in increasing participant participation and understanding
(Prince, 2004).

The activity was held on Monday, January 13, 2025, at Said Na'um Islamic
Vocational School, Central Jakarta, and lasted for two hours, from 10:00-12:00
WIB. The activity involved 27 students selected using a purposive sampling
technique. This technique was used to select participants based on certain
characteristics, namely Generation Z students who actively use social media and
have an interest in developing digital creativity (Creswell & Creswell, 2018).

The implementation stages of the activity include an initial survey to
identify participant needs, activity planning, including material development and
team assignments, outreach implementation, and activity evaluation. The
evaluation is conducted qualitatively through participant observation and
reflective discussions to determine students' level of understanding and response
to the material presented (Miles et al., 2014).
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RESEARCH RESULT

The results of the activity implementation showed that the extension
method, which combined interactive lectures, group discussions, and hands-on
practice, increased participant engagement. Students appeared enthusiastic in
participating in the activities, particularly during the discussion and creative
content creation practice sessions. This finding aligns with research showing that
interactive learning can increase student motivation and participation compared
to conventional lecture methods (Prince, 2004).

Adequate internet access allows students to directly explore various social
media platforms and observe examples of creative content. Social media has been
shown to be a space that encourages self-expression and the development of
creativity through social sharing and feedback (Hidalgo et al., 2020).

This activity also raised students' awareness of social media's potential as a
productive tool, particularly in the context of digital marketing and
entrepreneurship. Students began to understand that social media isn't just for
entertainment, but can also be used for promotion, education, and business
development. This is relevant to data from We Are Social and Hootsuite (2023),
which shows the high penetration of social media in Indonesia, which presents an
opportunity for digital economic development.

However, implementation of these activities still faces several challenges,
such as limited resources and a suboptimal evaluation and follow-up system.
These constraints mean that comprehensive measurement of the long-term impact
of these activities cannot be carried out.

DISCUSSION
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The results of this activity indicate that a learning approach aligned with
Generation Z's characteristics plays a significant role in the effectiveness of
material delivery. Generation Z is highly familiar with digital technology and
tends to be more responsive to interactive and experiential learning methods (van
Laar et al., 2017). This finding aligns with constructivist theory, which emphasizes
that knowledge is built through experience and social interaction (Kolb, 2015).

Increasing students' awareness of using social media wisely and creatively
demonstrates that outreach programs contribute to improving participants'
digital literacy. Digital literacy encompasses technical skills, critical thinking, and
ethical awareness in utilizing digital media (UNESCO, 2021). In the context of
entrepreneurship, using social media as a digital marketing tool provides
opportunities for students to develop their economic potential from an early age
(Hidalgo et al., 2020).

The results of this activity indicate that a learning approach aligned with
Generation Z's characteristics plays a significant role in the effectiveness of
material delivery. Generation Z is highly familiar with digital technology and
tends to be more responsive to interactive and experiential learning methods (van
Laar et al., 2017). This finding aligns with constructivist theory, which emphasizes
that knowledge is built through experience and social interaction (Kolb, 2015).

Increasing students' awareness of using social media wisely and creatively
demonstrates that outreach programs contribute to improving participants'
digital literacy. Digital literacy encompasses technical skills, critical thinking, and
ethical awareness in utilizing digital media (UNESCO, 2021). In the context of
entrepreneurship, using social media as a digital marketing tool provides

opportunities for students to develop their economic potential from an early age
(Hidalgo et al., 2020).

s

Figﬁre 2. Delivery of Material

CONCLUSION

Community service activities carried out at Said Na'um Islamic Vocational
School showed that the experiential learning-based participatory learning approach
was effective in increasing creativity and digital literacy awareness in generation Z
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students. The use of interactive lecture methods, practical workshops, and group
discussions encouraged active student involvement and changed the pattern of social
media use from being consumptive to being more productive.

Furthermore, this activity successfully fostered students' entrepreneurial
attitudes through the introduction of digital marketing as a business opportunity
relevant to technological developments. Although the program's implementation still
faces resource constraints and lacks a structured evaluation system, the results
demonstrate the significant potential of school-based community service as a means
of strengthening creativity, independence, and preparing young people to face the
challenges of the digital economy. Therefore, the development of similar programs
needs to be accompanied by more systematic evaluation and follow-up planning to
ensure measurable and sustainable long-term impacts.
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